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Overview 

Each quarter all registered UChoose Rewards cardholders will receive 
an email, which has been fully customized based on their program (i.e. 
issuer-funded, merchant-funded, blended programs; consumer/business) 
and points earned. The purpose: to continue generating excitement 
about the program and to ensure that your cardholders keep their 
UChoose Rewards card permanently in top-of-wallet status. 

On the following pages you will find sample cardholder emails for the 1st   
Quarter 2011 email campaign.  

If you participate in our blended or merchant-funded programs, you will 
note that the samples also include the featured retailers for this quarter. 
As part of our behind-the-scenes marketing support, each quarter we 
complete careful analysis of UChoose Rewards cardholder spend 
patterns, which enables us to select the top retailers that UChoose 
Cardholders frequent most. By selecting retailers that are relevant to 
your cardholders we can continue to engage purchasing and excitement 
about the program.  
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Cardholder Emails: Blended 
Programs 

Blended | Consumer – Points Earned 
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Blended | Consumer – No Points Earned 
 



 

Blended | Business – Points Earned 
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Blended | Business – No Points Earned 
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Issuer-funded Programs 

Issuer-funded | Consumer – Points Earned 
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Issuer-funded | Consumer – No Points Earned 
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Issuer-funded | Business – Points Earned 
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Issuer-funded | Business – No Points Earned 
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Merchant-funded Programs 

Merchant-funded | Consumer – Points Earned 
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Merchant-funded | Consumer – No Points Earned 
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Merchant-funded | Business – Points Earned 
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Merchant-funded | Business – No Points Earned 
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